


AUGUST CRAFT MONTH
A coordinated programme of craft events.

Objectives
  Raising the profile of craft in Northern Ireland
  Developing partnerships with designer-makers, organisations   
     and local venues 
  Highlighting potential of Craft Month as tourism opportunity

Discover Contemporary Tradition



65 Events
18 Exhibitions

Jerwood, Taking Time 
European Basketmaking
Jack Doherty Ceramics
Slow Burn
The Woodsmith

7 Talks & Seminars
9 Events & Festivals 
Creative Peninsula
Craft FEST
Little Bohemian Festival

Programming



15 Workshops 
Creative Peninsula
Creating a Ring – Garvan Traynor
Jack Doherty Ceramics - John McKeag 
Stained-Glass Painting

15 Events 
Yarnbombing
Street Pianos
Flight of the Butterflies
Slow Coast

5 Craft Shops & Galleries
Space CRAFT
Ards Crafts
Flowerfield
Tank gallery
FE McWilliam

Programming



37 Arts Centres (7)
Museums & Galleries (7)
 Local Councils (6)
 Craft Outlets & Studios (7)
 Heritage Craft Venues (3)
 Education (3) 
 Hotels (1)
 Government Agencies (1)
 Other Venues (2)

60+ Venues, 
Makers & Partners



 20,000 guides

 Online listings at www.craftni.org

 100,000 fliers distributed in the Belfast Telegraph

 15 regional billboards

 Daily U105 radio advertisements

 140 national and local press articles

 25 radio & television slots

 10 print advertisements including 

PR & Marketing

http://www.craftni.org/


www.c raftni.org/augustcr aftmonth

August Craft Mont h Map

Facebook 

Online Campaign



 
 Webstats
 E-bulletins
 Audience Measurement 
 Feedback Questionnaire – Participants

Programme Evaluation



Website Traffic



18%82%39%61%271TOTAL
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Do you live in 
Northern Ireland 
(%)?

Were you aware that 
this event is part of 
August Craft Month 
(%)?

Complete
 

AUDIENCE 
MEASURMENT 
SURVEY

Audience Measurement



E-newsl etters & Updates

� 5 x e-bulletins
� 5 x exhibition pr eview
  reminder s
� 20,000 emails sent
� 25% open rate
� 24% Cl ick thru rates

E-bulletins



COMMENTS
  Linking up of different venues within the city.
  Based in an outpost of NI it was very helpful!
  Raising 3150 pounds for MacMillan Cancer Support
  Send out word about next August in January 
  Advance information on craft artists interested in offering events for August Craft
  Month would be helpful in programme planning.

Part. 
Evaluation



COMMENTS
  Makes people more aware of the craft scene in Northern Ireland
  Links to regional / national event; promotional activities that highlight our venue and programme
  New craft events for my programme
  New contacts with craft artists for future activity
  It gave us the opportunity to form new partnerships

Part.
Evaluation



COMMENTS
  For me (as a NI visitor) it enabled people to get in touch with me to participate in  my project.       
   Also, the pr was excellent.
  Additional publicity for my craft event. Being kept up to date on a regular basis with emails.
  It may be useful to have a blog or perhaps a subsite for the month where participants could build
   a page and add their own information or update it as the month. 

Part.
Evaluation



Part.
Evaluation



 August 2011
 Themes
 Exhibitions/Events
 Online Forum / Blogs






